
in advertising pages* in advertising companies*

In Print – Online – In Person

*Source: IMS Print advertising data, Jan.- Aug. 2008.
**December 2009 BPA Circulation Statement.

NEW FOR 2010!
• Advertising Investment Rewards (AIR) program • BPA-audited Web audience 

• Buyer’s Guide print edition • Custom eNewsletter sponsorships
• Security 500 Webinar • Top 25 Most Infl uential People Webinar

Your industry’s #1 executive marketing brand*

featuring a 100% management magazine circulation.**

in advertising market share*

In Print – Online – In Person
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September 2008

INSIDE:
   Holy Hologram! They Remember Now   Best ‘Small Plan’ Video Designs Homeland Security R&D & You

Will these emerging and on-horizon advances make security history?
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December 2008

www.securitymagazine.com

Most Influential 

People in the 

Security Industry

INSIDE:

   Wall Street: It’s Security as well as Securities

   Warning Signs before Moving to IP Video

 Beyond Alarms – Central Station Software Solves Business Problems
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Security Magazine: The business 
magazine for security executives. 35,006 
management-level subscribers.1

Solutions By Sector: Integrated media 
sponsorship with editorial devoted to 
channel and enterprise buyers in fi ve key 
vertical sectors. Includes print, microsite and 
eNewsletter advertising.

TSI eNewsletter: More than 24,000 
active security channel and end-user opt-in 
subscribers focused on systems integration 
solutions and trends.2

Custom eNewsletters: Your sole-
sponsored e-mails deploy direct to Security’s 
responsive subscriber list.

Security eNewsletter: More than 19,000 
subscribers in end-user organizations 
focused on enterprise solutions, issues and 
technology.2

Securitymagazine.com: The BPA-audited 
business website for security executives. 
Serving an average 15,000+ unique browsers3

each month with solutions and technology.

Webinars: Popular Web-based educational 
sessions provide sponsors with thousands of 
impressions and high-quality leads. 

Securing New Ground: The one 
conference dedicated to the business of 
security—providing valuable face time with 
decision-makers, fi nancers, executives and 
thought leaders.

Security 500 Conference: The must-
attend executive networking event for the best 
of the best in security organizations.

SecurityXchange: The exclusive 
conference that guarantees productive and 
customized one-on-one meetings with senior 
executives at Security 500 fi rms. 

Your Marketing and Media Partner for 
Reaching Enterprise Security Leaders…

December 2008

Most Influential 

People in the 

Security Industry

INSIDE:

Wall Street: It’s Security as well as Securities

Beyond Alarms – Central Station Software Solves Business Problems
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The Biggest 
and Best
Our Annual Rankings and 
Insights from Smart Leaders

INSIDE:
   Enterprise ID and Bottom Line ROI

   Perimeter: From Video to Intrusion Detection

 Business Continuity – Your Risks; Your Solutions

SEC cover Nov 08 2 w-ad.indd   20 6/25/09   9:33:31 AM

Your Business Media for 
Reaching Security Executives:

Since our re-launch in July 2006, Security, the Business Media for 
Security Executives, has uniquely focused on solutions for enterprise-
level security leaders to better align security with their organization’s goals, 
leverage technology, and achieve measurable results.  
 Led by editor Diane Ritchey and editor emeritus Bill Zalud, and with 
input from our Advisory Board of industry luminaries and thought-leading 
columnists, Security delivers powerful management insights to help our 
subscribers (your customers) excel in their jobs. 

The best of 2009 plus NEW MEDIA for 2010:

•  Advertising Investment Rewards (AIR) program: Earn credits for 
advertising and sponsorships with every dollar you invest in 2010 —
as much as 15% more! 

•  BPA-audited website traffi c: Security now reports BPA-audited web 
traffi c on our circulation statements for stronger value and results from your 
online advertising investments!

•  Custom eBlasts & eNewsletters: Utilize our responsive subscriber e-mail 
list to promote your products in a unique eNews format.

•  SecurityXchange Enterprise returns! Meet face-to-face with key 
decision-makers and brand specifi ers Feb. 7-10 in Carefree, Arizona.

These are just a few reasons why more advertisers invest with 
Security than in any other media!* To discuss a 2010 program that delivers 
your marketing goals, please contact us today.

1 BPA Circulation Statement, December 2009. 2 Publisher’s own data. 
3 BPA Interactive, Average July-Dec. 2009.* IMS Data, Jan.-Aug. 2008.
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The Security Executive Audience…
Security is your media and marketing partner – powerfully positioned to achieve your branding, direct  
response and sales goals through integrated print, eMedia and face-to-face advertising solutions. 

PRINT SOLUTIONS
Media Audience1

January Issue 35,006
February Issue 35,006
	 February Solutions By Sector 6,000*

March Issue 35,006
April Issue 35,006
	 April Solutions By Sector 6,000*

May Issue 35,006
June Issue 35,006
	 June Solutions By Sector 6,000*

July issue 35,006
August issue 35,006
September issue 35,006
	 September Solutions By Sector 6,000*

October issue 35,006
November issue 35,006
	 November Solutions By Sector 6,000*

December issue 35,006

Security subscribers are 93% request and 
100% management by title.1

ONLINE MEDIA
Month Impressions2 Unique2

January 2010	 46,658 18,670
February 2009 38,380 15,825
March 2009 47,297 17,910
April 2009 40,626	 16,401
May 2009 36,672 14,610
June 2009 39,824 14,972
July 2009 39,384 15,314
August 2009 35,181 14,237
September 2009 37,148 14,024
October 2009 41,476 16,649
November 2009 51,331 18,303
December 2009 41,361 16,231

Now BPA audited, Security online media generates an  
average 40,000+ impressions2 and nearly 400 click-throughs 
each month.*

ENEWSLETTERS & DIGITAL
Media Impressions*

TSI eNewsletter (2x/month) 24,000

Security eNewsletter  (2x/month)  19,000

Custom eNewsletter / 
subscriber e-mail blast

15,000

eProduct Showcase 15,000

Digital Edition Delivery 15,000

Banners, Buttons, Text, 
Video, White Paper and 
classified advertising is 
available. eNews subscribers 
are 100% opt-in.* Average 
open rate 17.5% generating 
1,400+ average monthly 
click-throughs.*

LIVE EVENTS
Event Sponsorship Impressions*

Security 500 300,000
SecurityXChange   500,000
Securing New Ground 300,000
Educational Webinar 100,000
Event Bonus Distribution*

ASG Security Summit	 +250
ISC West	 +500
ISC West Security Solutions +2,500
NFPA	 +250
ESX	 +250
AFSE	 +250
ASIS	 +1,000
ASIS Security Solutions +2,500
ISC East	 +500

SECURITY media connects you with executive-level  
decision-makers at trade shows and networking conferences 
across the country.

1 Publisher’s Projection as of February 2010. November 2009 Total Qualified = 35,006.      
2 BPA Interactive.   * Publisher’s own data.

Marketing opportunities include Button Ads, Banner Ads, 
Skyscraper Ads, Video and Rich Media Ads, Showrooms, 
Newswire Posts, White Paper Posts, Blog Sponsorships, 
Product of the Week and more!
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The Business Magazine 
for Security Executives.

Security reaches more North American Security and Loss Prevention 
Management subscribers than any other market publication!1

Q: Why should Security be our #1 advertising choice?
A: By every objective media buying measure, 
 Security is the #1 media for advertisers! 1

Security Magazine has uniquely captured the business-minded security executive 
charged with managing enterprise-wide security for their organizations. Our 
combination of powerful editorial, high readership and quality circulation has 
positioned Security as the clear market leader in all the major media buying 
categories:

Q: How did Security become #1?1 
A: We listened to our reader - 
 your customer! 

Since our relaunch in July 2006 as 
The Business Magazine for Security 
Executives, Security has focused its 
editorial on solutions for enterprise-level 
security leaders. They depend on Diane 
Ritchey and her editorial team for vital 
information to excel in their jobs and make 
strategic buying decisions. Each issue 
delivers key insight to security executives 
by combining leadership-focused cover 
stories, thought-leading columnists and 
business-focused feature articles.

Great editorial generates great 
readership! Security magazine has 
since become a market leader in 
quality1 with 35,006 BPA-audited 
subscribers.3 This is why Security is 
#1 for enterprise security leaders and 
marketers!1

Q: The results? 
A: More advertisers choose Security
 than any other publication!2

More security industry marketers invest 
their advertising dollars in Security than in 
any other end-user publication.2 In 2007 
and 2008, Security ranked #1 in advertis-
ing pages, advertising share of market 
and number of advertisers.2

 Marketers choosing Security receive 
much more than just the industry’s leading 
magazine. You receive a powerful market-
ing company that delivers your important 
brand and marketing messages efficiently 
and effectively. 
 By every media buying comparison, 
Security is the #1 advertising choice for 
marketers.1 Let the power and knowledge 
of Security Magazine work for you.

December 2008

www.securitymagazine.com

Most Influential 
People in the 
Security Industry

INSIDE:
   Wall Street: It’s Security as well as Securities

   Warning Signs before Moving to IP Video

 Beyond Alarms – Central Station Software Solves Business Problems
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www.securitymagazine.com

August 2009

The New 
MaTh:
Business Performance 

Leaders, including  
Robert Messemer of  
The Nielsen Company, 
Reveal their Secrets.

inside:
 Going Green: Can Security   

 Save Money and the 
 Environment?

  How Biometrics Create Value

  Best Video Systems for the 
 Harshest Conditions

h:h:

Going Green: Can Security   

How Biometrics Create Value

Best Video Systems for the 

September 2009

Innovations and 
Technologies Issue

Amaze Your Colleagues! Win Friends! Drive Results! 

inside:

  Employing Tomorrow’s Future-Proof 
Security Officer, Today

  Getting the Word Out with 
 Mass Notification Systems

  Fake Versus Real— 5 Ways to 
Eliminate Fraudulent IDs

www.securitymagazine.com

35,006 subscribers 
receive Security in print.3

• #1 in security & loss prevention management circulation1

• #1 in management-by-title circulation1

• #1 in published ad pages2

• #1 in share of market2

• #1 in advertising companies2

1 Publisher’s own data.
2 IMS Data.
3 Security BPA Circulation Statement, December 2009.
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2010 Solutions By Sector

High-impact print and online special reports are focused on 
critical markets targeting both the channel and end-user 
decision-maker. Each report is distributed with Security and 

SDM, promoted via eNews and appears as a microsite.
 Each Solutions By Sector report focuses on best practices within 
each market and features roundtable discussions with industry 
leaders, case studies and new technologies. Plus interviews with 
and opinion by channel and end-user executives. Reports will also 
highlight sector-specific issues and trends.

January 2009

www.securitymagazine.com

Top players, including The Cheesecake 
Factory’s Chuck Collins, reveal how 
they execute a winning plan for this 
uncertain year. Hope is not a strategy.

What’s  
In Your 
Playbook?

inside:
   Drive Right with Diverse Vehicle Access Controls

   Are Petabytes in Your Video Storage Future?

 Mesh: From Special Events to Across the Street

September 2009

Innovations and 
Technologies Issue

Amaze Your Colleagues! Win Friends! Drive Results! 

inside:

  Employing Tomorrow’s Future-Proof 
Security Officer, Today

  Getting the Word Out with 
 Mass Notification Systems

  Fake Versus Real— 5 Ways to 
Eliminate Fraudulent IDs

www.securitymagazine.com

March 2009

www.securitymagazine.com

inside:

   The Privacy Trap and How to Avoid It

 At the Door — How to Balance Friend and Foe
 Enterprise Video and Intelligence for the Business

Managing 
in Tough 
Times
Leaders in five sectors, including 
Shawn Reilly at Greenville 
Hospital Systems, create value 
across the enterprise.

November 2008

w
w

w.
se

cu
rit

ym
ag

az
in

e.
co

m

The Biggest 
and Best
Our Annual Rankings and 
Insights from Smart Leaders

inside:
   Enterprise ID and Bottom Line ROI

   Perimeter: From Video to Intrusion Detection

 Business Continuity – Your Risks; Your Solutions

www.securitymagazine.com

Daniel Diermeier 
Kellogg Graduate School

Dan Rattner 
Criminal Justice,  
Northeastern University

Joseph Hannigan 
FBI Executive Education Program, 
Kellogg Graduate School

Tom Mahlik 
FBI’s Directorate of Intelligence

July 2009

Organizational 
Leadership: 
• Communicating Value
• Maximizing Profit
• Driving Technology
• Building Quality Teams
• Creating Business Efficiencies
• Ensuring Long-Term Success

inside:

  Reinventing Security in Top Performing Organizations
  Customized Digital Surveillance Increases Productivity
  Healthcare: Meeting Today's Unique Security Challenges

Radford Jones 
MSU School of Criminal Justice 

Joe Nelson 
President of ISMA

December 2008

www.securitymagazine.com

Most Influential 
People in the 
Security Industry

INSIDE:
   Wall Street: It’s Security as well as Securities

   Warning Signs before Moving to IP Video

 Beyond Alarms – Central Station Software Solves Business Problems

Sponsorship Package: 
$3,500 net with a 
full-page ad in print

$2,500 net with any 
fractional ad in print
 
1. 120 x 60 Advertising Sponsorship Ad 

on the Vertical Sector Microsite for 
one-year 

2. 125 x 125 Advertising Button on 
eNewsletter style Vertical Sector Report 
sent to over 55,000 opt-in subscribers1

3. Four-color advertisement in Vertical 
Sector Special Report

4. Your logo on all media 
promoting the series: 
• Printed ad pages in SDM and 

Security promoting the series to over 
63,500 subscribers2

• TSI, SDM, and SEC eNewsletters 
promoting the series to over 55,000 
opt in subscribers1

Securing the Global Enterprise 
January
Issues, concerns, business factors and 
technologies that educate and armor 
security leaders as they succeed 
throughout the year.

Innovations and Technology Issue 
September
Our 5th annual look at new 
technologies defined with links to 
potential applications and real-
time uses.

Total Facility Security 
in 5 Key Industries
March
Valuable ROI information covers 
what’s working, what’s not, threat 
and business changes and coping 
strategies.

Security 500 Issue 
November
This 5th annual ranking lists 
organizations by assets, people, 
compliance needs and budgets.

The Leadership Issue 
July
The Security Executive Council 
highlights top security leaders 
and their thinking on investment, 
return, technology and leadership 
characteristics.

Top 25 Most Influential Executives 
December
Security identifies the most influential 
people who have impacted the 
industry in this 5th annual report.

In Print and Beyond: 
Multi-media extends the Security magazine brand!
Extend your print advertising with exclusive digital sponsorships of six of the year’s most-read Security 
editions. Contact your sales rep to learn more about these key issues and digital magazine sponsorships.

February: 

Industrial & Regulated 

Manufacturing

April: 

Utilities & Critical 

Infrastructures

June: 

Universities & Campuses

September: 

Government: Federal, 

State & Local

November: 

Healthcare
www.securitymagazine.com

June 2009

www.sdmmag.com

Also:
Commentary
Protecting education 
and educating 
protection is the aim 
of campus security.
pg. 4

Solutions 
Roundtable
It's a community that 
needs complex risk 
management needs.
pg. 6

Case 
Studies
Solutions from 
video and access to 
mass notification.
pg. 22

News & 
Resources
Bike Baiting 
to Guns on 
Campus
pg. 24

University, college and 
school communities 
demand a keen ear to  
ensure balanced security, 
life safety and the 
business of education.

•  How open are the facilities?

•  Evaluating ID, video and 

 mass notification.

•  Getting everyone to buy into a  

 master plan is essential.

Campus 
Security

A Supplement of:

www.securitymagazine.com

February 2009

www.sdmmag.com

Also:
Commentary
Aim for better 
results through 
predictive 
modeling.
pg. 6

Solutions 
Roundtable
Risk focus 
secures the 
chain, assets.
pg. 10

Case 
Studies
Successes: 
egress, video 
to PSIM.
pg. 20

News & 
Resources
Reports on 
logistics learning, 
Coast Guard rules.
pg. 18

No matter the cargo, risk reduction takes a multilayered approach.
• Training, Security Policies and High- and Low-tech Solutions

• Building Security into the Chain Builds Business Value
• Making ROI Sense of Government Programs and Policies

Transportation & Supply Chain Security

A Supplement of:

1 Publisher’s own data.
2 December 2009 BPA Circulation Statements. Security TQ: 35,006. SDM TQ: 28,504.
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Editorial Leadership!
Industry-recognized 
Columnists & Editors.

Diane Ritchey, 
editor, Security Magazine
Diane Ritchey has an experienced background 
in magazine publishing, having previously 
served as Editor of an industry leading business 
publication. Her unique experience will continue 
to provide solutions to Security magazine’s 
readers. 

Bill Zalud, 
editor emeritus, Zalud Report, 
Security Magazine
With more than three decades in the industry, 
Bill has an insider view of the security 
profession and technologies but with an honest 
and balanced twist.

Security: The Business Magazine for Security Executives, is led by 
Editor Diane Ritchey and her experienced and knowledgeable 
team of editors and columnists and the Security advisory board. 
Security is designed and written for security executives, and 
provides management-focused features, columns and trends for 
security executives in health care, government, education, utilities, 
manufacturing and other businesses and industries who seek 
solutions to their security needs. 

Get Into Access and ID
Joel Jensen, associate director of security, 
Minnesota State University
Joel offers readers insight into building and 
maintaining successful access control and 
identification systems. 

Leadership and Management
Robert Hayes, 
Security Executive Council
Focusing on critical issues facing security leaders, 
Bob Hayes and the Council’s faculty shares 
solutions unavailable from any other source.

Video In Focus
David Elliott,
CISSP/Project Management Professional
David Elliott provides insight into the video 
surveillance market, with his more than 25 
years of experience in video technology and 
IP surveillance. He is a Certified Information 

Systems Security Professional (CISSP) and a Project Management 
Professional (PMP). He has worked with local, state and Federal 
Government organizations and Fortune 500 companies.

Trends 
Mark McCourt, 
publisher, Security Magazine
In his Trends Column, Mark provides a unique 
slant on the current and future of security 
management, including business metrics, new 
technology and leadership skills.

Columinists

Editorial

Security Advisory Board
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COVER STORY

 In many cases, reduced operations have 

allowed for reduced activity and spending. 

For example, delayed mall or hotel construc-

tion enabled planned capital spending and 

security officer hiring and training to be 

delayed or canceled. Not so for hospitals, 

government and universities sectors, where 

new construction and upgrades continue to 

drive security spending.

 Enterprise security leaders have used 

budget reductions to reevaluate national 

account contracts with installing and service 

companies. In some instances, contracts 

were put up for rebid, reducing costs as 

much as 30 percent. Patience was also very 

short among CSOs who replaced their sta-

tus quo security technology procurement 

to ensure that successful and economically 

justifiable solutions were implemented.

 On the value side, security design is being 

pushed to deliver on broader goals such 

as access cards tied to building automa-

tion controls, shifting departing employ-

ees’ offices to an environmentally and cost 

friendly “unoccupied” setting.

WORKPLACE MURDERS, 

SUICIDES AND VIOLENCE 

ARE SOARING
The Bureau of Labor Statistics 

has partial data for 2008 and no data yet for 

2009. But the anecdotal evidence suggests 

workplace violence in 2009 is at a record 

pace as a result of the economic crisis and 

continuing recession.

 Suicides at the workplace soared 28 per-

cent from 196 in 2007 to 251 in 2008. 

Murders at the workplace have averaged 500 

per year since 2003, but are expected to be 

higher in 2009. Workplace murder is the 

leading killer of working females, (35 percent 

of their fatal work injuries) and the second 

leading killer of males. And 95 percent of 

those committing suicide at work are males.

 Non-fatal workplace violence continues 

to increase. But unlike the old weather 

adage, “everyone talks about it but no one 

does anything about it,” workplace violence 

is the opposite. No one is willing to pub-

licly talk about it, but most organizations 

are moving quickly and aggressively to do 

something about it.

 It is not safe outside, either. Companies 

with field employees such as utilities or 

construction workers are facing greater 

incidents of theft and/or violence toward 

their employees (among the most innovative 

solutions comes from DTE Energy).

 Online training, helpline resources, escort 

services and security responses to any threat 

for investigation and mitigation are enabling 

organizations to reduce events. Greater use 

of identity management and access control 

systems, combined with surveillance and 

educating employees on where and how to 

get immediate help if they feel threatened 

or uncomfortable, are being implemented. 

False alarms are welcome.

NICE PLAN. 
WILL IT WORK?
Every once in a while the 

Emergency Broadcast System 

will blast my TV with noise and announce 

that I had just participated in a test. 

Unfortunately, that is the beginning and 

end of the testing process. TV viewers may 

get instructions on what to do in a “real” 

emergency, but would those instructions 

work if followed? No one knows because 

they only tested the horn.

 In the age of Pandemic threats and realities, 

planning is just not good enough. Last year, 

business resilience, disaster recovery and emer-

gency management were restructured into the 

security department in many organizations. 

Now that these plans are set and ready to go, 

the question is: Will the plan work?

 For example, planning for hospital 

patients to be evacuated in a certain way is a 

key task. But the devil is in the details. How 

2

3

Security Spending as a Percentage of Organizational Budget

Industry

Percentage

Education: Colleges & Universities
11.7 percent

Education K-12
4.61 percent

Casinos, Hospitality, Arenas & Entertainment
3.61 percent

Finance/Insurance/Banking
2.98 percent

Government: Federal, State & Local
1.58 percent

Construction, Real Estate & Property Management
1.494 percent

Energy, Utilities, Power, Gas, Nuclear & Water
1.113 percent

Business Services
1.068 percent

Industrial & Manufacturing
0.987 percent

Retail, Restaurants and Food Service
0.893 percent

Agriculture/Farming/Food
0.528 percent

Information Technology, Communications & Media
0.271 percent

Transportation, Logistics, Warehousing & Supply Chain
0.24 percent

Diversified Companies
0.075 percent

Ports & Terminals: Sea/Land/Air
0.026 percent

Healthcare/Medical Centers/Hospitals
N/A

Spending Per Employee By Organization Type

Industry
Security Spending Per Employee

Energy, Utilities, Power, Gas, Nuclear & Water
$31,504 

Ports & Terminals: Sea/Land/Air
$7,512 

Casinos, Hospitality, Arenas & Entertainment
$7,329 

Agriculture/Farming/Food
$4,643 

Finance/Insurance/Banking
$3,800 

Industrial & Manufacturing
$2,742 

Education K-12

$1,816

Retail, Restaurants and Food Service
$1,774 

Education: Colleges & Universities
$1,385 

Business Services
$1,180 

Healthcare/Medical Centers/Hospitals
$962 

Government: Federal, State & Local
$950 

Transportation, Logistics, Warehousing & Supply Chain
$944 

Information Technology, Communications & Media
$813 

Construction, Real Estate & Property Management
$450 

Diversified Companies
$308 
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has partial data for 2008 and no data yet for 

2009. But the anecdotal evidence suggests 

workplace violence in 2009 is at a record 

pace as a result of the economic crisis and 

continuing recession.

 Suicides at the workplace soared 28 per-

cent from 196 in 2007 to 251 in 2008. 

Murders at the workplace have averaged 500 

per year since 2003, but are expected to be 

higher in 2009. Workplace murder is the 

leading killer of working females, (35 percent 

of their fatal work injuries) and the second 

leading killer of males. And 95 percent of 

those committing suicide at work are males.

 Non-fatal workplace violence continues 

to increase. But unlike the old weather 

adage, “everyone talks about it but no one 

does anything about it,” workplace violence 

is the opposite. No one is willing to pub-

licly talk about it, but most organizations 

are moving quickly and aggressively to do 

something about it.

 It is not safe outside, either. Companies 

with field employees such as utilities or 

construction workers are facing greater 

incidents of theft and/or violence toward 

their employees (among the most innovative 

solutions comes from DTE Energy).

 Online training, helpline resources, escort 

services and security responses to any threat 

for investigation and mitigation are enabling 

organizations to reduce events. Greater use 

of identity management and access control 

systems, combined with surveillance and 

educating employees on where and how to 

get immediate help if they feel threatened 

or uncomfortable, are being implemented. 

False alarms are welcome.

NICE PLAN. 
WILL IT WORK?
Every once in a while the 

Emergency Broadcast System 

will blast my TV with noise and announce 

that I had just participated in a test. 

Unfortunately, that is the beginning and 

end of the testing process. TV viewers may 

get instructions on what to do in a “real” 

emergency, but would those instructions 

work if followed? No one knows because 

they only tested the horn.

 In the age of Pandemic threats and realities, 

planning is just not good enough. Last year, 

business resilience, disaster recovery and emer-

gency management were restructured into the 

security department in many organizations. 

Now that these plans are set and ready to go, 

the question is: Will the plan work?

 For example, planning for hospital 

patients to be evacuated in a certain way is a 

key task. But the devil is in the details. How 

333
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EXECUTIVE SUMMARY
 To consider “security” one identifiable market is no longer possible. Some sectors have grown and others have significantly declined. Some of 2008’s elite securi-ty programs are missing from this year’s rankings, left disassembled and leaderless. Bank of America, the leading finance sector program under Chris Swecker in 2008, is gone. With the CEO being shown the door and legal charges related to the Merrill Lynch acquisition forthcoming, who needs security?

 For many CSOs, this has been a very dif-ficult and trying year. Perhaps the greatest indication that the security leader is truly a “C-level” executive is confirmed by the num-ber fired, dismissed or pushed to early retire-ment in a “C-like” fashion. As a byproduct, many new security think tanks and con-sulting practices have emerged. While less 

terminal, security organizations and leaders that lacked credibility and/or were unable to successfully communicate up/down and across their organizations about their contri-bution to organizational goals, faced death by a thousand budget cuts.
 Yet, other security leaders had their best year ever increasing their responsibility, add-ing innovative programs and being recog-nized as an even greater value driver across their enterprises. Some security leaders used the economic crisis and the added chal-lenges thrown their way as an opportunity to demonstrate their bottom line value and executive leadership skills.

 While some programs grew and oth-ers faltered, the security profession became more professional, more enterprise-centric, more IP driven and more about leader-ship and strategic business management than tactical security measures. Those that 

“get it” and demonstrated either quantita-tive and/or qualitative results were heavily rewarded by their organizations.

RISK IS UP, 
BUDGETS ARE DOWN…NOW WHAT?
2009 has been the year to justify and re-justify spending across all departments in all sectors, only to then cut the budget anyway. While that was not the case in all 16 sectors surveyed, it is very representative of the challenges put before most security leaders. Do more with less is not an easy task when the organizations you protect face:

•  Greater regulatory compliance programs•  Higher crime rates in a down economy•  Reduced public security support (police/fire budget cutbacks)
•  More global expansion to find growth

1

COVER STORY

BUILDING SECURITY’S FUTURE

By Mark McCourt
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Advising editors on topics and trends. 

Dean Alexander
Professor of Homeland Security
Western Illinois University

Ted Almay
CSO
Deloitte

Sean Ahrens, 
CPP, CSC Project Manager
Security Consulting & Design Services
Schirmer Engineering

Maria Chadwick
Director of Surveillance
Wynn Casinos

Bertram Cowan
Partner
Competitive Insights

Sandi Davies
Executive Director
International Foundation for Protection Officers
 
Jack Dowling, 
CPP, PSP Principal 
JD Security Consultants
Security Program Specialist
Philadelphia University

Guy Grace
Manager, Security and Emergency Planning
Littleton (Colo.) Public School District

Sandra Jones
Co-founder, Securing New Ground

Elizabeth Lancaster
Director of Member Services
Security Executive Council 
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The Security Executive Audience…
A powerful, responsive North American print circulation.

Security/Loss Prevention Management

Executive Management

Facilities and Operations Management

IT/Network/Network Security Management

Your ads reach 
35,006 enterprise-wide 
decision-makers:*

Your ads engage volume 
buyers** of security 
technologies, systems, 
products and services in 
these key markets:*

Trust the Security 
Audience Advantage.
Purity. 93% of subscribers receive 
Security based on a request.*

Power. 100% of Security subscribers are 
management-by-title.*

Penetration. Security targets more 
Security & Loss Prevention managers than 
any other market publication.**

Utility/Power/Gas/Nuclear/Water

Information Technology/Communications

Airports

Transportation/Logistics/Distribution/Warehousing 

Construction/Real Estate/Property Management

Education/University/School/Library/Museum

Health Care/Hospital/Medical Center

Government/Correctional Facilities

Industrial/Manufacturing

Banking/Finance/Insurance

Casino/Hotel/Arenas/Entertainment

Retail/Restaurant/Foodservice

Security Systems Integrator

Security Management/Consulting

Architectural/Engineering/Contract Firm 

www.securitymagazine.com

August 2009

The New 
MaTh:
Business Performance 

Leaders, including  
Robert Messemer of  
The Nielsen Company, 
Reveal their Secrets.

inside:
 Going Green: Can Security   

 Save Money and the 
 Environment?

  How Biometrics Create Value

  Best Video Systems for the   
 Harshest Conditions

* December 2009 BPA Circulation Statement. TQ: 35,006.
** Publisher’s own data.
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Issue: January February March April May June July

Ad Close Date December 3,  
2009

January 5,  
2010

February 2,  
2010

March 4,  
2010

April 2,  
2010

May 3,  
2010

June 2,  
2010

Special  
Feature

Securing the  
Global Enterprise

Guarding Special 
Report plus  
Top Guard 
Companies

Total Facility 
Security in 5 Key 

Industries

The Integrator  
as Partner

5th Annual CEO 
Survey: Security 

Performance 
Report Card

Public/Private 
Security Projects 
& DHS Outlook/

Overview

The  
Leadership Issue

Enterprise 
Services

Mass Notification 
& Emergency 
Management

Asset Tracking 
Solutions

Systems 
Integration:  

Cyber & Physical

Cyber Convergence 
with Physical 

Security: Working 
with VARS & IT Sis.

Securing the 
Supply Chain

High Tech Guard 
Systems Impact on 
Productivity/Cost

Fire & Life Safety 
Best Practices & 

Regulatory Issues

Access 
Management

Perimeter 
Protection

Lobby Security 
& Visitor 

Management

Remote Access 
Management 

Solutions

Parking Lot & 
Garage Security

Managing 
Temporary Workers 

& Contractors

Facility Access 
Control Programs

Beyond Security: 
Access Systems’ 
Not So Obvious 

Benefits

Surveillance 
Solutions

H.264’s Impact  
on Surveillance

The Top 10 Video 
Management 

Software

Analytics Trends  
& Benefits

Storage Options  
& Requirements

MegaPixel Best 
Applications

Intelligent Video 
Solutions

Wired & Wireless 
Transmission 

Options

Identity 
Management

New Printer 
Technologies

Market Specific 
Solutions:  

Best for 5 Sectors

Converging Cyber 
with Physical ID

ID Management  
in Highly  

Sensitive Areas

Analytics Update: 
Facial, Bio & Voice 

Recognition

Smart Card Update: 
Adding More Tech 

& Features

E-mail Encryption 
& IT Network 

Security Integrated 
with IDs

Vertical  
Sector Focus

Utilities/Energy/
Nuclear

Retail, Restaurants 
& Foodservice

Corporate/
Property & Facility 

Management

Healthcare/
Hospitals/Pharma/
Medical Centers

Universities & 
College Campuses

Supply Chain/
Transportation/
Distribution & 
Warehousing

Hospitality & 
Service Industry

Solutions by 
Sector with 

SDM

Industrial & 
Regulated 

Manufacturing

Utilities & Critical 
Infrastructures

Universities & 
Campuses

Security Magazine 2010 Editorial Calendar

Issue: January February March April May June July

BONUS
Show 

Distribution

Barnes Buchanan 
Conference,  

Feb. 4-6,  
Palm Beach, FL

SecurityXchange, 
Feb. 7-10,  

Carefree, AZ

ISC West, March 
24-26, Las Vegas

ASG Security 
Summit 2010

PSA-TEC
NFPA,  

June 7-10,  
Las Vegas

NASS-ESX-CSAA/
NBFAA,  

June 14-18, 
Pittsburgh 

AFSE

FREE
Advertiser

Bonuses
Corporate Profile

Product of  
the Week

1/2-pg. Profile  
in Guarding  

Special Report

ISC West Show 
Exhibitor Showcase

ISC West Show 
eProduct Showcase

AdScore 
Readership  

Study

$1,000  
Webinar  
Credit

Corporate  
Profile

Securitymag.com 
Whitepaper  

Posting

ISC West Show Triple Play! Get a FREE 4/c Profile or Ad 
in our ISC West Show supplement when you advertise two or 

more full pages in the first quarter.
March: ISC West Show Daily! Generate more leads by 
advertising in our exclusive ISC West Show Daily publications.

PLUS! 13-time contract advertisers will receive our unique subscriber census sales leads. During the year, Security polls its readers to learn about upcoming  
security projects, purchase plans and budget information. We share that information with you through your custom sales lead dashboard. Simply log in and  

download your new leads, FREE, from Security!
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Issue: August September October November December Buyers Guide

Ad Close Date July 6, 
2010

August 3, 
2010

September 7, 
2010

October 1, 
2010

November 3, 
2010

November 3, 
2010

Special 
Feature

The Human 
Factor: Workplace 
Violence, Privacy 

& Policy

5th Annual 
Innovations & 

Technology Issue

Solving The Big 3: 
Loss Prevention
Asset Tracking 

IP Theft

The Security 500 Top 25 Most 
Influential People 

in Security

Display Advertiser Bonuses:

• Boldface Basic Listing in 
print & digital edition

• Live Web and E-mail links

• 4/c logo in print, digital supplier 
section and online

• Improved online search ranking 
(appear 2nd)

• Unlimited product listings 

Enterprise 
Services

Systems 
Integrators: Advice 

from the Top 10

Monitoring 
Solutions

Training & 
Education

Systems 
Integration: Green 

Architecture & 
Engineering

Risk Management 
& Insurance 

Planning

Access 
Management

Biometric Access 
Systems

Facility Access 
Control Programs

Guardhouses & 
Modular Buildings The Top 10 Fences The Doors! Door 

Security Solutions

Surveillance 
Solutions

Monitoring Options 
& Programs

Applications that 
Transcend Security Outdoor Systems

Winning 
Video System 
Maintenance 

Programs

Outlook 2011: 
New Video System 

Showcase

Identity 
Management

People Tracking 
Solutions

Beyond Security: 
What Else Can 
Your Card Do?

Enterprise-wide 
ID Card Printing 

Solutions

Managing 
Temporary 

Workers & Their 
Temporary IDs

RFID Card Readers 
& Applications

Vertical 
Sector Focus

Petrochemical/
Pharma Mfg/

Chemical/Highly 
Regulated Mfg

Civil Government 
Facilities, 

Museums, Libraries 
& Public Spaces

K-12 Education Banking/Finance/
Insurance

Public 
Transportation: 
Air, Sea & Land

Solutions by 
Sector with 

SDM

Government: 
Federal, State 

& Local
Healthcare

Complete Market Coverage.

Issue: August September October November December Buyers Guide

BONUS
Show 

Distribution

CEDIA, Sept. 
23-26, Atlanta

ASIS, Oct. 12-15, 
Dallas 

ISC East

Securing New 
Ground

Security 500 
Conference

Major Industry Trade Shows 
and Events

FREE
Advertiser

Bonuses

Security 
eNews 
Tile Ad

ASIS Show 
Exhibitor Showcase

ASIS Show 
eProduct Showcase

TSI 
eNews 
Tile Ad

Security 500 
Report and Listings

50% off Buyers 
Guide Display Ad Advertiser Listing Package

ASIS Show Double Play!
Get a FREE 4/c Profile or Ad in our ASIS 

show supplement when you advertise two 
or more full pages in Aug./Sept.

SPECIAL 
13th Print Issue!

December 2008

www.securitymagazine.com

SOURCES:
Easy Searching by Manufacturer, 
Service Provider or Specific Product.

 Sources Listed in Alphabetical Order or Keywords.

 Find Products and Services by Specifics or Companies.

SEC cover Dec 08 BG.indd   20 12/5/08   3:49:53 PM
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2010 AIR Program & FREE Advertiser Bonuses
Earn....invest. 
Earn bonus media dollars with every dollar you invest. Starting 
at only a $5,000 commitment, your organization will earn credits 
for additional marketing or advertising programs. Your advertising 
dollars will go further with Security Media Group than with any 
other media company - in print, online and in person.

You can choose to sign an annual contract for 2010 advertising 
and marketing and gain the full benefits of your Rewards program 
immediately, or earn marketing dollars monthly during the year. 
Either way, each dollar you invest with Security Media Group 
will be rewarded with additional dollars to help you exceed your 
branding, lead generation and sales goals.

A

American Sentry Guard FREE Corporate Profile  
(Jan., June)
All Full-page or larger display advertisers receive a 1/2-
page Corporate Profile space. Includes 200 words plus a 
4/c photo of your choice.

New! FREE Product of the Week  
(Feb.)
Advertise with a full-page or larger and you will be 
featured in 2010 as our exclusive online Product of 
the Week.

FREE TSI eNews Tile Ad 
(Oct.)
You earn a credit for a FREE 125x125 eNews button to 
be used during 2010 on any Today’s Systems Integrator 
eNews edition. A $2,000 Value! Run a full-page ad or larger 
to qualify.

FREE eProduct Showcase Ad 
(March, Sept.)
Full-page or larger advertisers receive a FREE eProduct 
Showcase Ad, including 50-words and one 4-color image, 
which we’ll eblast to all Security subscribers. The March 
Showcase is targeted for ISC West!

FREE Exhibitor Showcase 
(March, Sept.) 
Display advertisers running a full-page or larger earn a 1/6-
page showcase in our ISC West issue. Includes a 4-color 
photo and 50-word description. Our March issue is tar-
geted for ISC West, and September for ASIS!

71

Lenel Intelligent Dual Reader Controller

The Lenel Intelligent Dual Reader Controller 
(LNL-2220) provides a complete access con-
trol electronics package in a single board, 
combining an IP-enabled intelligent system 
controller with a full-featured two-door 
reader interface module. It offers scalability, 
full offline functionality, Native Ethernet, 
bidirectional communication with readers, 

and broad biometric and smart card support. 

For more information visit www.lenel.com

Secure Your Facilities with CyberLock®

Videx manufactures CyberLock 
electronic cylinders designed 
to convert mechanical locks 
into full-functioning access 
control systems. A record of 
every entry and attempted 
access is stored in both the 
cylinder and key. One key can 
be used to access CyberLocks 
installed in doors, cabinets, 

containers, and padlocks throughout an entire facility.
For more information visit www. videx.com/lock7

Speco Technologies 

Speco Technologies introduces an econom-
ic dome camera to the original Intensifier 
line. 
The new HT-7246IHR tamperproof, weather-
proof dome camera features:
• 540 lines resolution
• 2.8 to 10mm auto iris varifocal lens

• Dual Voltage  (12V DC/24V AC) operation with line lock. 
• Snap-on cover (Chameleon Cover) changes color of base, 
which can be painted to match any décor.

For more information visit www.specotech.com

WV-NW484 Network Vandal-Proof Camera

The new WV-NW484 i-Pro network vandal-
proof camera offers SDIII technology to 
capture unsurpassed quality images even 
in harsh lighting conditions. Other features 
include Power over Ethernet (PoE), progres-
sive output for superb color reproduction 
and smooth images, 540 lines of horizontal 
resolution in color mode and 570 lines in 
black and white mode, digital motion detec-

tor and automatic Day/Night switching for 24-hour monitoring. 

For more information visit www.panasonic.com/security

Sanyo Video Pilot Provides PC-Based, 
Comprehensive Video Surveillance System 
Control

Sanyo Video Pilot provides full control 
over networked video surveillance sys-
tems including Sanyo’s Pan Focus and 
other IP cameras, DVRs, video servers and 
recording systems. Easy GUI offers file 
tree architecture, multi-screen configura-
tions, drag and drop camera placement 

and a convenient tool bar for frequently used functions, plus user 
friendly wizards and a comprehensive help menu. 
For more information visit www.sanyovideopilot.com

Transtector Systems 

Reliable Surge Protection 
for CCTV/Video/Coax from 
Transtector Systems – Protect 
valuable security electronics with 
advanced protection.  In rack 
mount, plug-in and panel mount 
configurations, we offer superior 

surge protection for any application – fire alarms, access controls, 
CCTV and more. The standard Transtector 10-year manufacturer 
and five year unconditional warranties apply.
For more information visit www.transtector.com/
ProductData?class=dscv

Brivo Systems 

The Brivo® econ-
trol Online Access 
Control™ system 
is a revolutionary 
Web-based solution 
that provides power-
ful options for every 
environment—from a 
single facility to loca-

tions across the globe. Easy to install and easy to use—if you can 
browse the Internet, you can use Brivo. 
www.brivo.com.

North American Video navNT Analog 
to IP Converters.

 navNT Analog to IP Converters 
turn analog video signals into 
fully-transparent full duplex 
100BaseT Ethernet signals 
over standard coax up to 1000 
feet. The units do not require 
IP addresses, connect to coax 

cable with the BNC connectors to deliver RJ45 to RJ45 network 
connection, and automatically adapt to transmission conditions.

For more information visit www.navNT.net

Product Showcase

SECURITYMAGAZINE.COM  ■  SECURITY  ■  May 2007

Product Showcases.indd   71 4/18/07   2:48:52 PM

New! FREE White Paper Posting 
(July) 
Advertise with a full-page or larger and your expert white 
paper will be hosted on our Web site and promoted to our 
100% opt-in eNews circulation.

FREE $1,000 Webinar Credit 
(May) 
Run a full page ad and earn a  
$1,000 Credit toward a 2010 Webinar.

ISC West Show Triple Play Package
(Jan.-March)
Receive a FREE 1-Page Profile or 1-Page Ad in our  
ISC West show  “Security Solutions” Special Supplement  
when you advertise two or more pages in the first quarter. 

Company NameSECURITY SOLUTIONS

FREE AdScore Readership Study
(April)
A $2,500 value, the AdScore Readership Study  
reports our subscribers’ opinions of all ads in April. 

ASIS Expo Double Play Package 
(Aug.-Sept.)
Advertise in the August PLUS September Issue with 2 or 
more full pages and earn a FREE 1-Page Profile or 1-Page 
Ad in our ASIS “Security Solutions” Supplement. 

FREE Security eNews Tile Ad 
(Aug.) 
Full-page or larger advertisers earn a credit for a FREE 
125x125 eNews Tile Ad to be used during 2010 on any 
Security eNews edition. A $2,000 Value.

FREE Top Guarding Companies Profile 
(Feb.) 
Full-page advertisers in February may receive a 
1/2-page Product Profile in our Top Guarding Companies 
special section.

A

American Sentry Guard

FREE Security 500 Report & Listings 
(Nov.)
All full-page advertisers receive the Security 500 largest 
enterprise security operations database on CD and will be 
listed online as a sponsor.

Advertising and  
Marketing Invested Rewards Dollars Earned

At Minumum At Maximum:

$5,000-$20,000 4% $200 $800 

$20,001-50,000 6% $1,200 $3,000 

$50,001-$100,000 8% $4,000 $8,000 

$100,001-$200,000 10% $10,000 $20,000 

$200,001+ 12% $24,000 $60,000 

NEW!
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2010 Print Advertising Rates…
Combine print, online and event marketing for discounted integrated media packages!

Black & White Rates
Ad Size 1x 6x 12x 24x             

Full Page $4,600 $4,300 $4,000 $3,700                  

Jr. Spread $4,600 $4,300 $4,000 $3,700                  

2/3 Page $3,400 $3,200 $3,000 $2,800     

1/2 Page Diagonal $3,400 $3,200 $3,000 $2,800 

1/2 Page Island $2,900 $2,750 $2,600 $2,450

1/2 Page $2,700 $2,550 $2,400 $2,250

1/3 Page $1,800 $1,700 $1,600 $1,500

1/4 Page $1,500 $1,450 $1,400 $1,350

Color  Rates
Per advertising insertion. Color rates 
are in addition to B&W space rates:            

Standard 2 Color $450

Matched Color $700  

Metallic $800 

Four-Color per page or less $1,000

Four-Color per spread $1,750

Cover Rates
12x Only

Inside Front $5,750

Inside Back $5,500  

Back Cover $6,000

Display Ad Sizes
 Run of book (bleed) Width Depth
spread (gutter bleed) 16" 103/4"
full page 81/8" 103/4"
Jr. spread 161/4" 51/4"
2/3 page 51/8" 103/4"
1/2 page island 51/8" 81/8"
1/2 page vertical 37/8" 103/4"
1/2 page horizontal 8" 51/4"
1/3 page vertical 23/4" 103/4"
1/3 page square 51/8" 51/4"
1/4 page  4" 51/4"

Run of book (non-bleed) width depth
spread (gutter bleed) 15" 10"
full page 7" 10"
Jr. spread 14" 45/8"
2/3 page 41/2" 10"
1/2 page island 41/2" 71/2"
1/2 page vertical 33/8" 10"
1/2 page horizontal 7" 45/8"
1/3 page vertical 21/8" 10"
1/3 page square 41/2" 45/8"
1/4 page  33/8" 45/8"

Diagonal bleed ad 
(no bleed on diagonal edge)
  width depth across
1/2 diagonal 81/8" 103/4" 131/4"

 While AlliedBarton maintains strict con-
trols, rules and procedures for its personnel, 
it communicates with PREIT’s VP retail 
management on a regular basis with respect 
to all policies, procedures and general deci-
sions. This partnership has proven to be 
most effective for both long-term and criti-
cal response to security applications. 
 To further enhance the security part-
nership, there are quarterly reports sent 
to PREIT’s Security Committee, which is 
made up of the VP retail Management, its 
four regional managers, and the senior VP 
of risk management. The process allows the 
malls’ general managers and security offi-
cer personnel to perform with a thorough 
understanding of what is expected from 
each entity. 

COMPETITION BREEDS SUCCESS
 Proof of the company’s success in meet-
ing the challenge of standardizing secu-
rity operations has been reflected in overall 
“secret shopper” ratings at PREIT malls. 
The company operates a program known 
as C.O.R.E. (Creating Outstanding Retail 
Experiences), which provides periodic, 
unannounced operational audits conduct-
ed by an independent consulting firm to 
review all aspects of a mall’s operation. 
Security is just one part of the overall pro-
gram. According to C.O.R.E. reports, the 
security services category is showing high 
overall scores. 
 As part of the security officers’ transi-
tion to AlliedBarton services, regional teams 
were created and assigned to visit every 
PREIT property to meet with the mem-
bers of the security departments and 
assess immediate needs and while 
focusing on a smooth implemen-
tation of all new practices and 
procedures. 
 Within the first 60 days 
of the new assignment, 
personnel at all of 
the malls were pro-

cessed as the vendor employees. This pro-
cess included extensive criminal background 
screening and drug testing. Within the first 
120 days, all security officers completed on-
the-job and other site-specific training and 
certification, including use of pepper foam, 
handcuffing, the AED and first aid. PREIT 
and AlliedBarton combined security best 
practices into one standard operations pro-
cedures manual that was applied uniformly 
to all malls. 
 The results of the standardization efforts 
have been significant. “Our use of standard 
policies and procedures would allow you to 
take a security officer from a PREIT mall 
in eastern Pennsylvania and place him at a 
PREIT mall in Wisconsin, where opera-
tions and procedures would be identi-
cal and familiar,” explained Bradley. 
 Additional transitional steps 
included in the overall process 
are implementation of a new 
web-based incident report-
ing system, standardiza-
tion of uniforms and 
vehicle operations.
 The review 
and updating 

of standard operating proce-
dures is a fluid process, with 
changes reflecting the 
subtleties of national, 
regional and local 
trends.  

PORTABLE STEEL SECURITY BUILDINGS FROM

PAR-KUT INTERNATIONALPAR-KUT INTERNATIONALPAR-KUT INTERNATIONALPAR-KUT INTERNATIONAL
Par-Kut delivers more one-piece, welded steel security buildings and guardhouses to

high security and governmental facilities than any other manufacturer.  Field trials prove
that Par-Kut’s welded steel buildings outlast the competition every time.  Rugged construction

and functional design make Par-Kut the industry choice for safety and comfort.  Par-Kut  security
enclosures can also be manufactured  with bullet or blast resistance to provide the most demanding

levels of protection.    At Par-Kut, we're serious about your security.

CONTACT US TODAY FOR MORE INFORMATION

Michigan: 586-468-2947   Fax: 586-463-6059    Web: www.parkut.com

GUARDHOUSES
PERIMETER CHECKPOINTS

GATE INSPECTION BOOTHS
BORDER CROSSING BUILDINGS
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Final Trim Size: 7 7/8" w x 10 1/2" h

Platforms: Macintosh preferred. 
(PC accepted, however those fonts will be 
replaced with Mac versions.)

Preferred File Formats: InDesign, Quark, 
Photoshop and Illustrator files accepted. 
High-resolution, print-ready PDFs are also 
accepted.

Images/Photos: Save in 300 dpi as TIFF, PSD 
or EPS. Do NOT compress graphics using 
JPEG or LZW.

Colors: Images must be CMYK unless a spot 
color has been purchased.

Electronic Submission: CD-ROM disks 
accepted. Email and FTP options should be 
discussed with production manager. 

Proofs: A screened contract-quality proof 
created from the final electronic file must be 
submitted with each color ad. Kodak-approval 
proofs preferred. Iris or other SWOP Standard 
proofs accepted. Color cannot be guaranteed 
unless an acceptable proof is provided. Please 
supply B&W laser printout for B&W ads.

Ad Size: Crop marks for full-page ads should 
be at trim size 7 7/8" w x 10 1/2" h. 
Bleed ads should extend beyond trim crop 
marks by 1/8" on each side. Vital matter must 
be kept at least 1/4" away from trim edges. 
Fractional ads should match dimensions indi-
cated elsewhere on this rate card.

Inserts – Supplied Size: Please contact Jessica 
Kalef, Production Manager for specifications, 
paper stock and required insert quantity. 
To insure proposed inserts conform to cur-
rent postal and bindery requirements, two 
samples must be provided for review and 
approval prior to printing. 

Shipping Instructions
Send all contracts, insertion orders, 
printing material and instructions to: 
Jessica Kalef, Production Manager
2401 W. Big Beaver Rd., 
Suite 700, Troy, MI 48084
Phone: 248-786-1641 / Fax: 248-283-6571
Email: kalefj@bnpmedia.com

Terms
Invoices are payable in U.S. funds only. Net 30 days. 1% 
per month service charge thereafter (1/2% in Texas). 
Advertisements originating outside of the U.S. must be 
pre-paid. Extension of credit is subject to the approval of 
the credit department. First-time advertisers are required 
to provide credit information or prepayment at the start 
of their advertising program.

Publisher reserves the right to hold advertiser and/or 
agency jointly responsible and severally liable for money 
due and payable to the Publisher. Should it become 
necessary to refer any outstanding balance to an outside 
agency or attorney for collection, customer understands 
and agrees to pay all collection costs, including fi nance 
changes, court costs and attorney fees.

Cancellations
Advertising cancelled after closing date will be subject 
to a cancellation charge of $600.00. Publisher will not 
be bound by any conditions printed or otherwise, 
appearing on order blanks or copy instructions, when 
such conditions confl ict with publisher’s announced 
policies.

Publishers Liability
Advertisers and advertising agencies assume liability 
for all content (including text, representation, and 
illustrations) of advertisements printed, and assume 
responsibility for all claims arising there from made 
against the publisher. The publisher reserves the 
right to reject any advertising not in keeping with the 
publication’s standards or the publication’s best interest 
as a business. Publisher reserves the right to select ad 
location unless advertiser pays for preferred position.

For complete ad specifi cations, visit us online at securitymagazine.com or contact Jessica Kalef at (248) 786-1641, kalefj@bnpmedia.com.
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Zalud’s Security Blog: Editor Emeritus 
Bill Zalud posts breaking news with new 
product and trend information.

Product of the Week: High-visibility 
product placement on our home page. 
Includes a landing page for listing even more 
product detail.

Page Peel Ad: Your corner ad grabs 
attention and provides more detail as it 
“peels” across the page.

Countdown Clock: Your logo appears on a 
special home page clock that counts down to 
your event or product launch.

Extended Banner Ad: Your ad appears 
as a banner and “expands” with additional 
content.

Floating Ad: Your animated ad “fl oats” over 
the page and comes to rest as a banner or 
skyscraper ad.

Podcast Sponsorship: Your single or 
series audio ad made available on our home 
page. Includes deployment to our eNews or 
subscriber audience.

White Paper Sponsorship: Your 
expert white paper made available on our 
site. Includes depoyment to our eNews or 
subscriber audience.

Microsites & Showrooms: Your products 
and services listed in a dedicated page on 
securitymagazine.com.

SecurityTV: Your single or series video ad 
displayed on our home page. May also deploy 
to our eNews or subscriber audience.

Need rates and ad specs? Contact 
your regional sales manager. Or visit 
portfolio.bnpmedia.com to see all available 
rich media advertising opportunities.

securitymagazine.com 
High-traffic Online Media

Now a BPA-audited website, securitymagazine.com 
generates 40,000+ impressions to more than 15,000 
unique browsers each month.* Make sure your brand 
infl uences every security leader who prefers to read 

their news online.  

Skyscrapers
$1,150 net/month or $11,500 net/year
Specs: 120x600 pixels, 256 colors or less, 72 dpi .jpg or .gif. Max size 40K.

Sponsorships
$1,000 net/month or $10,000 net/year
Specs: 120x60 pixels, 256 colors or less, 72 dpi .jpg or .gif. Max size 40K.

Banners
   Per Month  Annual
Top (Rotating)   $1,200 net  $12,000 net
Bottom (Rotating)  $800 net  $8,000 net
Specs: 468x60 pixels, 256 colors or less, 72 dpi .jpg or .gif. Max size 40K.

* BPA Interactive, average July-December 2009.

Generate brand awareness, leads and 
clicks by targeting executives online.
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Security eNewsletters 
Written by Security editors, 
our popular twice-monthly 
eNewsletters reach 100% opt-in 
circulations* for high engagement 
and readership. Video and live 
polling are available! 

Security eNewsletter
• 19,000 opt-in subscribers*

• 16.6% open rate*

• 3.32% click-through rate*

Today’s Systems 
Integrator eNewsletter
• 24,000 opt-in subscribers*

• 17.5% open rate*

• 2.92% click-through rate*

eNewsletters, Webinars & Digital Media
Security managers trust digital media for industry news and education—make sure they see your brand.

Banners (468x60 pixels)
Top   $125/M
Middle   $100/M
Bottom   $75/M

Tiles (125x125 pixels)
Top   $130/M
Second-Fifth  $85/M
Sixth and below  $70/M

Advertorial Text Box
Ten-word headline and 
up to 250 text characters.
Top   $100/M
Middle   $85/M
Bottom   $70/M

Specs: Max size 40K. 256 colors 
or less, 72 dpi .jpg or .gif.

Webinar Sponsorships
Educate Customers | Build Brands | Generate Sales Opportunities 

Security and BNP Media Events are generating an average 600 con-
tacts per Webinar. Security manages all the promotion, 
registration and Webinar details. As a sponsor, all you have to do is 
sit back and enjoy the results:
•  Registration list providing high quality sales prospects 
•  Sole sponsorship - you choose the content/speakers/date 
 and Security will market and execute your event
•  Credibility with customers/prospects 
•  Extended reach with on-demand viewing 
•  Brand building and unmatched exposure 
•  Educate your customers/prospects 
•  No travel costs associated with sales calls 

A Security Webinar Sponsorship package will net you more than 100,000 impressions from print, online and digital media.* 
Contact your regional sales rep for pricing and topic details.

Digital Edition Sponsorship: These much 
requested digital editions reach “green” 

subscribers who 
only receive 
Security via e-mail. 
Sponsorships 
available in Jan., 
March, July, Sept., 
Nov. and Dec.

* Publisher’s own data.

Custom eNewsletter
• 15,000 average distribution*

• 15.35% average open rate*

• 2.35% average click-
  through rate*

Collect clicks and leads as 
your custom message is 
distributed to Security 
subscribers with e-mail 
addresses.
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Lead-generating, High-visibility Webinars!
Sponsorship Opportunities
Engage your target audience in a “live” 60- minute Web 
seminar hosted by Security Magazine. This efficient, highly 
effective means of communication aligns your company with 
compelling and timely content designed to generate quality 
contacts with executive decision-makers.

Sponsorship Benefi ts
•  Build your brand. Demonstrate your expertise.
•  Gain quality sales leads — all participants must register to view
 program and you receive the leads (includes name, company, title,
 address, phone, email). Reporting link is active for 12 months!

Your logo will prominently appear as the sponsor 
on all Webinar promotions including:
•  1 minute sponsor promotion at the beginning of the Webinar
•  Sponsor logo and link on event registration page and
 audience viewing console
•  Advertisement promoting your webinar in Security print issue
•  Promotion in Security bi-weekly e-newsletter
•  Banner ad promotion on securitymagazine.com
•  Email blast promotion to Security subscription base
 (plus, you can target specifi c markets)
•  Final program will be posted on securitymagazine.com for an
 entire year!

Each event offers an exclusive sponsorship 
opportunity for only $8,500 net.

New! Co-sponsored Editorial Webinars
Sponsor your product category to generate leads 

from these key Security editorial Webinars:

Event date: December 2010!
Contact us for rates, product categories 

and sponsorship details.

Don’t miss out on this HOT 
opportunity to receive the 
highest quality “targeted” 

sales leads available!

* Publisher’s own data.* Publisher’s own data.

Event date: 
November 2010!

Recent Results: 
Event Title    Registrants*

The Future of Security 
Technology Forum   817

Why Intelligent Storage in the 
Camera will Transform IP Surveillance 822

Blended Video - 
Winning Evolution in the Downturn 730
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Effective, Brand-building Rich Media: 
securitymagazine.com.

SecurityTV
Your 2-minute video streams live on Security’s website to 
demonstrate new products, services or ideas. Supply your 
own video or sponsor an educational series presented by 
the Security editorial team.

SecurityTV Rates:
$100 net per day with supplied video. Contact your sales 
rep for details on higher frequencies and custom video 
production. Video specifications will be provided upon request.

Security editors record and post the new 
Security Podcast series featuring the week’s 
top five stories in less than 2 minutes! This 
incredibly valuable and powerful tool allows busy 
security executives to hear your message while 
commuting, exercising or working. 
 Podcast subscribers receive the latest 
edition via e-mail. Plus the Podcast is posted 
on our website and the link is included in our 
eNewsletters maximizing distribution to a broad 
audience. 

Podcast Rates:
1x    $500 net
4x (monthly)   $1,800 net
12x (Once a Month)  $5,000 net

Advertisers can sponsor an 
individual Podcast or a series. 

Rich Media Advertising
Security offers a variety of enhanced 
online advertising options that will 
take your ad program to the next 
level. For details, specifications and 
a full menu of Web opportunities visit 
portfolio.bnpmedia.com. For custom rich 
media ad rates, please contact your 
regional sales representative.
 
Page Peel
Displays as a teaser on the top right 
corner of the homepage and peels back 
to display full ad and animation when a 
user hovers their mouse over the area.  
Specs: 150 x 150 pixels (600 x 600 total 
animation stage), 30 seconds maximum, 72dpi, 
SWF (Adobe Flash)

Floating Ad 
Appears to float above page content 
when site is accessed. Ad will dissolve 
into standard banner (below search 
bar) once animation cycle is complete. 
Specs: 468 x 60 pixels for banner (size 
during animation stage will vary), 30 seconds 
maximum, 72 dpi, SWF (Adobe Flash)

Expandable Banner 
Appears as a standard banner (below 
search bar) and expands below to 
reveal more information or animation 
when hovered over. 
Specs: 468 x 60 pixels (468x400 during 
animation stage), 30 seconds maximum, 72dpi, 
SWF (Adobe Flash)

Expandable Skyscraper
Appears as a standard skyscraper expands to the left to reveal 
more information or animation when hovered over.
Specs: 120 x 60 pixels ( 300 x 600 during animation stage), 30 seconds 
maximum, 72dpi, SWF (Adobe Flash)

Security Podcast Sponsorships
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Powerful Face-to-Face, 
Networking and Selling Events!

Securing New Ground™ 
now, including the exclusive 
Security 500, draws the 

highest caliber attendees from the 
security, financial and government 
sectors. You will rub elbows with 
the most prestigious leaders in 
the security industry and learn 
from them new ways to grow your 
business. 
 Decision-makers from the 
security, financial and government 
sectors attend this prestigious event 
-- which provides your company 
with the best networking in the 
industry.  

February 7-10, Carefree, AZ

Security Magazine’s unique SecurityXChange event is dedicated to connecting 
you with active Fortune 500 enterprise security leaders. Through high-level 
customized meetings, you’ll have direct access to senior security executives 

actively buying security service platforms and 
technologies. All guaranteed, one-on-one 
appointments are pre-qualified. Meaning end-
users already have an identified need for your 
product or service. 
 Past end-users include executives from 
Microsoft Corp., Symantec, Hilton Hotels, Bank 
of America, GMAC Financial Services and more. 
You’ll meet decision makers in a private and 

controlled environment, allowing you to focus 100% of your time on selling and 
building relationships with these key buy-side executives.

includes:
•  Private, 30-minute matches in a condominium suite
•  Communication with end-users 3-4 weeks prior to 
 on-site meetings via secure Xtranet
•  Open networking sessions on-site

For sponsorship 
information contact: 
Jon Lowell, Event Director, 
(952) 277-0800
jlowell@security-xchange.com

As an event sponsor, your company will be associated with the conference that has 
repeatedly attracted the industry’s key players.
 As part of Securing New Ground, Security Magazine proudly presents the Security 500, a 
conference focusing on management strategies, networking and idea sharing with industry 
thought leaders. This event will identify the nation’s 500 largest security product buying 
organizations industry’s top executives. 

 As as a Security 500 sponsor, you’ll receive: 
•  Logo on attendee promotions including:
  - 6 Security print ads
  - 13 eNews editions
  - Button ad on securitymagazine.com/500
•  Logo on all conference signage
•  Logo and 50-word attendee program discription
•  1/2-page profile published in the November Security 500 issue. Appears online for six months.
•  Two attendee registrations ($445 value)

November 9-10, Roosevelt Hotel, New York City

For more information contact your regional sales representative. 
Or contact Becky Reed at (440) 286-4900, becky@sjandco.com.
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Lead-generating 2011 Buyers Guide!
Back by popular demand, Security Magazine 
will publish a PRINT edition of its popular 
buyers guide in December 2010.

Go Premium for 2011! 
Premium Package
2011 Premium Supplier Listings Include:
•  Your basic listing in boldface
•  PLUS 4-color logo in digital and online
•  Up to 3 product photos or mini ads in 
 digital and online
•  Up to 3 spec sheets in your online listing
•   Premium ranking in online search 
 (appear at the top with a star designation)
•  Live Web and e-mail links
•  E-mail lead form
•  Optional online video posting!

NEW! PREMIUM PLUS LISTING
Buyers Guide Sponsorship & Lead Package
Includes Premium Listing, PLUS inclusion in our 

Request for Proposal program (Leads!) and your 
choice of one of the following options:

•  Video
•  5 Product Specific Banner Ads
•  Tile Ad   
 (Additional options may be purchased – 

ask your sales rep for details.)

Triple your product exposure with our 
enhanced PRINT, Digital & Online Directory
All complete listings will be posted in the online 
directory for FREE, with company name in print.
For a nominal fee of only $39 you can ensure your complete company 
contact information and product listings are included in the NEW print 
edition with up to 10 product listings which will be sent to Security’s 
35,006 subscribers!*

Here are some of the highlights:
1. Preferential Results - Appear at the top of your product categories.
2. Company Detail Page - Post more information to your online listing, 

including up to 3 .PDF product spec sheets!
3. Keyword Search - Entire product directory is part of our Google-

powered search.
4. Live Links - Web & e-mail links so customers can communicate 

directly with you.

For display advertising, contact 
your regional sales representative.
Display advertising in Security’s Print, Digital & Online 
Buyers Guide sets your company apart and tells potential 
buyers why they should contact your company.

For Listing Enhancement details, 
please contact:
Dawn Weber
Security Magazine
Ph: (248) 786-1661
Fax: (248) 883-6534
weberd@bnpmedia.com

securitymagazine.com/buyersguide

December 2008

www.securitymagazine.com

SOURCES:
Easy Searching by Manufacturer, 
Service Provider or Specific Product.

 Sources Listed in Alphabetical Order or Keywords.

 Find Products and Services by Specifics or Companies.

SEC cover Dec 08 BG.indd   20 12/5/08   3:49:53 PM

SOURCES:
Easy Searching by Manufacturer, 
Service Provider or Specific Product.

Sources Listed in Alphabetical Order or Keywords.

Find Products and Services by Specifics or Companies.

*December 2009 BPA Circulation Statement
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Classifi ed and Marketing Services

Marketing Services

Classified 
Advertising
Whether you need to hire 
qualified help, sell equipment 
or announce business 
opportunities, Security
Classifieds work. These 
low-cost items will place 
your ad in front of 35,006 
management subscribers!*

Run your Classified Ad for as little as $200 net per 
column inch! Contact Heidi Fusaro at (630) 694-4026 
or fusaroh@bnpmedia.com for more details.

Special positioning is $150 additional where 
available. Color is $150 additional where available. 
Place your Classified Ad online as low as $50 per 
week! Contact Heidi for details.

Security 
Degree Profiles

Tell end-users why your 
security degree program is 
the nation’s best… In print, 
online and via e-mail!

In print reach 35,006* professionals! Your listing 
includes 100 words, a color photo, your logo and your 
Web link. (Profiles are designed in a standard format 
and overrun copy may be edited to fit.)

Online at securitymagazine.com with a LIVE link to 
your site or program page reaching 15,000+** unique 
browsers!

Digital eBlast to 19,000*** eNewsletter opt-in 
subscriber list, which includes your listing and live 
link.

Rate: $2,250 net
Contact Heidi Fusaro for details!

ACCESS CONTROL

TRAINING AND EDUCATION
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For information circle 370 or visit www.securitymagazine.com/webcard 

For information circle 372 or visit 
www.securitymagazine.com/webcard 

PROFESSIONAL 
SECURITY & 

CUSTOMER SERVICES

“WE OFFER – MAXIMUM 
SECURITY 24/7”

“The best is the least we can do”

 e. info@watchmanprotective.com
 w. www.watchmanprotective.com
 p. 866.608.8000

For information circle 371 or visit 
www.securitymagazine.com/webcard 

Advance
Your Career

Training programs 
available for all security 

personnel.

Train at home or at work.

More Information at:
    www.ifpo.org

  hits.astcorp.com

SECURITY SERVICE
✓ 

✓ 

✓ 

✓ 

✓ 

✓ 

✓ 

✓ 

CALL FOR CLASSIFIED RATES AND CLOSING 
DATES TODAY!
Charlene Swanson Classifieds/Help Wanted 
P. 630.694.4368  248.786.1438  E. swansonc@bnpmedia.com

✓ 35,000  End-users & Integrators

✓ 15,000  online Unique Visitors average 
per month

✓ 14,000 opt-in eNewsletter subscribers

✓ Hundreds  of Security Professionals at 7
Major Industry Expos, including ISC-West & ASIS!

SECURITY CLASSIFIEDS REACH:

SECURITY Magazine is published 12x a Y
year and offers Combined print, online & 
eNewsletter advertising at one low rate!r

DO YOU NEED TO 
INCREASE SALES?

Print
Classified print sizes start at 

1-column x 1 inch to a ½ page ad. 
Call for rates & specs today!

Print & Online
 Run your classified ad in print and

online and receive 50% off your
online ad. Visit our online classifieds 

at www.securitymag.com today!

Print, Online & eNewsletter
Run your classified ad in print, on 

Security’s web site and ins
Security’s eNewsletter during thes

same month at one low rate!

ADVERTISE WITH 3 GREAT OPTIONS AT ONE LOW RATE

MAY 2008 JUNE 2008 JULY 2008

Job Placement/RecruitmentJob Placement/Recruitment

Background Checks

Training & E ducation

Employee Screening & Testing

Security Devices, Equipment
pp& Apparel

Security ConsultingSecurity Consulting

Insurance

Facility Operations/Building

Guard Services

Locks & Safes

Does YourDoes YoYourr
Company Provide aCompany Providnny Prooviide ae a
SECURITY SERVICE?

AUGUST 2008 OCTOBER 2008 SEPTEMBER 2008 

• Help Wanted   
• Software   
• For Sale/Rent

• Business Opportunities
• Repairs
• Dealer Services

34 June 2008  ■  SECURITY  ■  SECURITYMAG.COM

ACCESS CONTROLSECURITY DEGREE PROFILES

100% ONLINE
BS and MS in Legal Studies:
• Law and Public Policy
• Homeland Security Track

– Certificate in Homeland Security
also available

Cal U’s Web-based format allows students the
opportunity to pursue their interests in a variety
of legal topics, preparing them for a host of 
different career options. Visit www.cup.edu/go.

Educational 
Programs 
With a Unique 
Degree of
Character.

GLOBAL ONLINE

California University
of Pennsylvania

Building Character. Building Careers. CALU

The Homeland Security
Management Institute

of Long Island University

Designated by Act of Congress as a National
Transportation Security Center of Excellence

• Fully online M.S. in Homeland Security
Management - 36 credits

• Fully online graduate-level Advanced
Certificate in Homeland Security
Management - 15 credits

www.liu.edu/homeland
631-287-8010

www.amuonline.com
LEARN MORE AT OR CALL

877.777.9081

Set your team apart with expertise 
that benefi ts your stakeholders.

Join 30,000 like-minded corporate and government professionals 
who are pursuing education they need to make a difference.

Specializing in education that 
is in demand among security 
professionals, American Military 
University offers bachelor’s and 
master’s degree and certifi cate 
programs that are respected 
in the industry, affordable and 
conveniently online. 

Relevant programs include:
• Information Systems Security
• Security Management
• IT
• Homeland Security

Does your University or College offer training/certificates 
or degree programs in Security?

Security Magazine—
IN PRINT— The Business Magazine for Security Executives is 
your best choice for reaching more than 35,000* security 
professionals interested in continuing 
education and training (including 
12,000+ security/loss prevention 
managers*) each month.

ONLINE— Security Magazine's 
web site reaches over 
16,000** unique visitors 
per month on average. 

Contact  
Charlene Swanson at:  
(630) 694-4368 
or by email at:  
swansonc@bnpmedia.com 
for rates.

*December 2007 BPA Statement. 
**NetTracker Data
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High 
Flying 
Solutionsnnnnssssssssssss

Goodbye 
Handshake; 
Hello Contract

Security Degree, Training &  
Education Classified Section

Advertise your programs in print and online!

SecurityDegreeProgramsPage_d.indd   34 5/16/08   10:11:52 AM

Custom Media Division—Personalized Media Solutions
Are you thinking of 
starting your own 
magazine, Web site, 
or eNewsletter? Cre-

ating a video, coffee table book or Webinar? Let us do the work 
for you, from start to fi nish. Our Custom Media Division com-
bines media experts with Security’s readership. Let us partner 
with you to produce a powerful media package that showcases 
your message in the marketplace. Contact Steve Beyer at 630-
699-7625 or e-mail beyers@bnpmedia.com. 
http://custommedia.bnpmedia.com

Clear Seas Research—Making the Complex Clear
Clear Seas Research is an industry-
focused market research company 
dedicated to providing clear insights 
to complex business questions. 
Clear Seas Research will help your 

business grow and succeed in today’s marketplace through use 
of brand assessment & management, customer satisfaction, 
marketing effectiveness, product market positioning and price 
optimization tools. For more information contact Beth Surowiec 
at 248-786-1619 or surowiecb@clearseasresearch.com.
www.clearseasresearch.com

List Rental
BNP Media’s postal, telemarketing, and email mailing lists offer 
quality data that will produce responsive sales leads. With over 
21 segmented databases and 56 subscriber fi les, you can reach 
top decision-makers in high-growth, key business markets that 
are connected to your industry.  To take advantage of these 
exceptional revenue-generating lists contact:

Robert Liska for postal inquires at:
845-731-2726
robert.liska@edithroman.com

Shawn Kingston for email inquiries at:
845-731-3828
shawn.kingston@epostdirect.com

To view datacards for all lists or to get more information on list 
rental, please visit http://bnp.edithroman.com.

Reprints & ePrints
Use reprints of your advertisement or 
even articles from Security as market-
ing tools, and let us do the printing for 
you. For a nominal cost, reprints of 
advertisements and articles are avail-
able upon request for quantities of 500 
or less. PDF prints are also available. 
Contact Jill DeVries at 248-244-1726 
or devriesj@bnpmedia.com for a no-
obligation quote.

 “We are no longer wasting time searching 
minute-by-minute or frame-by-frame for 
video,” said Noonan, who uses an IP video 
management and control software solution 
to translate video from numerous cameras 
on multiple sites into usable information 
for his public safety team. “We are able to 
search intelligently through the software 
with such programs as smart search and 
motion sequence search. Also, customiza-
tion of the user interface allows our trained 
staff to be more productive.”
 Digital video enables MCCA’s team of 
public safety managers, supervisors and 
officers to watch over its multiple high-pro-
file public venues. MCCA owns and over-
sees operation of the Boston Convention 
and Exhibition Center, the John B. Hynes 
Veterans Memorial Convention Center, 
the MassMutual Center in Springfield, 
Mass., and the Boston Common Garage. 

The Authority’s public safety team handles 
security, including access control, foot 
patrol and emergency response, for the vari-
ous sites and for events they host. 
 Security is an essential component to 
allow the MCCA to meet its goal of generat-
ing significant regional economic activity 
by attracting conventions, trade shows and 
other events to its world-class facilities, 
while maximizing the investment return for 
residents and businesses in Massachusetts. 
The IP video management and control soft-
ware solution is integral to their security 
and public safety effort, and has even shown 
benefits beyond the security function. 

COMPONENTS OF THE SYSTEM
 BCM Controls Corp. integrated the sys-
tem at MCCA, built around a large-scale 
IP video surveillance management system 
designed for multi-site/multi-server NVR 

To determine the precise system it should use, the Boston 
Convention and Exhibition Center conducted a 30-day on-site 
trial period of various networked video products.

The Massachusetts Convention Center Authority (MCCA) 
oversees the Hynes Convention Center and its other venues 
using a video management system.

Convention Center Venues 
Use OnSSI Intelligent Video 
Solutions to Enhance Security 
Operations.

The Massachusetts Convention 
Center Authority (MCCA) is bol-
stering public safety and secu-

rity and improving worker productivity 
with intelligent digital video solutions 
from On-Net Surveillance Systems, 
Inc. (OnSSI), the professional security 
industry’s leading developer of non-
proprietary, open architecture intelli-
gent IP-based video surveillance soft-
ware. The project was spearheaded by 
BCM Controls Corp.
 MCCA owns and oversees operation 
of the Boston Convention & Exhibition 
Center, the John B. Hynes Veterans 
Memorial Convention Center, the 
MassMutual Center in Springfield, MA, 
and the Boston Common Garage. The 
newly installed digital video surveil-
lance system, which encompasses 
all of these facilities, is built around 
OnSSI's NetDVMS large-scale IP video 
surveillance management system and 
also features OnSSI’s NetMatrix add-
on virtual video matrix switch software 
module, NetPDA mobile clients and, to 
be implemented in the future, Ocularis 
Client Lite, a high-performance video 
client for NetDVMS.
 Combined, these tools allow the 
MCCA staff to efficiently monitor the 
large number of cameras at all of the 
venues from a single control center 
as well as from on-site control centers 
and remotely. Only the pre-defined 
relevant video streams of motions, 
events and views are displayed and 
any camera view can be sent to any 
local or remote display, including 
mobile devices, within the network via 
an intuitive map-based touch-screen 
controller. For added situational 
awareness, event-driven push video 
streams will automatically pop up on 
any number of PC monitors, supersed-
ing all other running applications.
 MCCA staff is able to search intel-
ligently through the software with such 
programs as smart search and motion 
sequence search. This usable infor-
mation allows their trained staff to be 
more productive.

As Seen InVideo 
Surveillance 
Goes Beyond 
the Show Floor
OnSSI, IP Video Management 
Control Software Solution
PRODUCTIVITY ISN’T A WORD YOU HEAR VERY OFTEN in the realm 
of security, but Robert Noonan, public safety manager of technology for the 
Massachusetts Convention Center Authority (MCCA), says this digital video 
system makes security officers more productive. 

Organizational Leadership: 

Custom Media Division—Personalized Media Solutions
Are you thinking of 
starting your own 
magazine, Web site, 
or eNewsletter? Cre-

ating a video, coffee table book or Webinar? Let us do the work 
for you, from start to fi nish. Our Custom Media Division com-
bines media experts with Security’s readership. Let us partner 
with you to produce a powerful media package that showcases 
your message in the marketplace. Contact Steve Beyer at 630-
699-7625 or e-mail beyers@bnpmedia.com.
http://custommedia.bnpmedia.com

Clear Seas Research—Making the Complex Clear
Clear Seas Research is an industry-
focused market research company 
dedicated to providing clear insights 
to complex business questions. 
Clear Seas Research will help your 

business grow and succeed in today’s marketplace through use 
of brand assessment & management, customer satisfaction, 
marketing effectiveness, product market positioning and price 
optimization tools. For more information contact Beth Surowiec 
at 248-786-1619 or surowiecb@clearseasresearch.com.
www.clearseasresearch.com

*Security December 2009 BPA Circulation Statement.
**BPA Interactive, Average July-Dec. 2009.
***Publisher’s own data.
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